
Socials Year in Review: 2022-2023  

(August 1st, 2022 – May 31st, 2023 vs. August 1st, 2021 – May 31st, 

2022) 

 

Facebook 

Impressions: 3,047,492 

Engagements: 185,289 (up 10% from last year) 

Post Link Clicks: 13,036 

Video Views: 51,279 

Likes (reactions): 46,411 

Shares: 1,996 

New Followers: 695 (up 151.8% from last year) 

Comments: 4,738 

Posts Authored: 324 

Posts Ranked (by engagements): 

 1st 



 

 2nd 

 

 3rd 



 

 

Extra: 

Engagement Rate (per impression): 6.1% (up 108.3% from last year) 

Total audience: 9,162 

Total impressions: 977,922 

 

Instagram 

Impressions: 507,693 

Engagements: 38,055 (up 7.8% from last year) 

Post Link Clicks: - 

Video Views: 92,615 (up 119.6% from last year) 



Likes: 36,500 

Shares: 533 

New Followers: 249 

 

Comments: 319 

Posts Authored: 385 

Posts Ranked (by reactions): 

 1st 



 

 2nd 

 

 3rd 



 

 

Extra: 

Engagement Rate: 7.5% (up 21.6% from last year) 

Total Audience: 3,788 (up 10.5% from last year) 

Story Taps Forward: 41,871 

Saves: 315 

 

Twitter 

Impressions: 9,721 

Engagements: 295 

Video Views: 158 

Link Clicks: 13 



Likes: 93 

New Followers: 110 

Shares: 7 

Comments: 3 

Posts Authored: 31 

Posts Ranked: 

 1st 

 

 2nd 



 

 3rd 

 



 

Extra: 

Engagement Rate: 3.2% (up 12.3% from last year) 

Other Post Clicks: 144 

 

 

Other Insights: 

Both Instagram & Facebook 

 

New Followers Total: 944 (up 31.7% from last year) 

 

Twitter Audience: 



 

New Followers Total: 110 (up 12.2% from last year) 

 

 

 

 

 

 

 


